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CLAYTON BURNETT LTD

How we help you develop a
radically effective way
forward for you and your

cause.

1. The dream

2. The starting point
3. The pleasure
principle

4. The application
5. The leave behind
6. The conclusion.




The dream

OWe getsoto be
good, our donors

will all recruit

their friends by

word of mouth. 0



Fundamentals of human nature

If you are nice to
people theyol]l
nice back, to you.

People are
emotional.

The starting point s



The pleasure principle

Make sure that
being a donor

IS a real pleasure,
at all times,

In every way.



Pursue the very
best practice, the
genuine
Innovations, the
proven traditions.

Drop the rest.

The application




Aromatherapy for the emotions

Soak their emotions.
Wi n donor 6s h
then their minds,

- then their wallets.

The leave-behind




Reach a conclusion E’ -
i | wish r -

the English '  Justdoit.
language - What follows
had mgre @ afesome
fteréBting ideas that will
—— | help you be
characters. ©  ihe best.
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THEN
THEY
FIGHT

You




B & A

ackground The SOFII Have The Top tips from Books, videos, Have fun Lost and
undraising showcases your say well-educated, leading articles and with SOFII found
novation well-informed fundraisers newsletters
fundraiser for
fundraisers

The essential foundations of fundraising

Twenty-nine basic principles of our trade

SOfiI www.sofli.org



